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Abstract: This chapter aims to analyse the new perception of the immigration process in Spanish 
society through the lens of young people, including second generation immigrants. This has been 
undertaken through an analysis of the media diet and uses of ICTs in the everyday lives of a sample 
of Spanish youth. In the last two decades, Spanish society has experienced a huge transformation due 
to immigration. This new social landscape requires new approaches to ascertain how youths see this 
transformation under the influence of the information and ideas about immigration that both 
traditional and new media convey. The text begins with a theoretical analysis of the main perspectives 
on prejudice and xenophobia towards otherness, together with an assessment of the way in which 
immigration is treated by Spanish traditional media. This introduction is completed with the 
presentation of the results from an exploratory survey applied to a sample of university students, as 
well as an initial exploration of virtual communities on immigration on Facebook. Finally, the results 
show an increase in the negative perception of immigration and thus allowed us to confirm the main 
hypothesis on latent or subtle prejudice. 

Keywords: immigration, immigrants, spanish youth, media treatment, prejudices, Internet. 

 

Resumo: Este capítulo tem por objetivo analisar a nova percepção do processo de imigração na 
sociedade espanhola através da visão dos jovens, incluindo a segunda geração de imigrantes. Tal 
propósito é atingido por meio de uma análise da dieta midiática e dos usos das Tecnologias da 
Informação e Comunicação (TIC) em uma amostra da juventude espanhola. Nas duas últimas 
décadas, a sociedade espanhola experimentou uma imensa transformação devido à imigração. Esse 
novo panorama social exige novos enfoques para averiguar a quantidade de jovens que creem que 
tanto os meios de comunicação tradicionais quanto os novos meios influenciam essa transformação. 
O texto se inicia com uma análise teórica das principais perspectivas com relação ao preconceito e à 
xenofobia diante da diversidade, junto com uma valoração da forma com que a mídia tradicional 
espanhola trata o tema da imigração. Este estudo se completa com a apresentação dos resultados de 
uma pesquisa exploratória aplicada a uma amostra de estudantes universitários, assim como uma 
exploração inicial das comunidades virtuais sobre imigração em Facebook. Finalmente, os resultados 

                                                           
180The author would like to thank Prof. Flávia Gomes Franco e Silva for her contribution and help. Thanks also to Prof. 

Noemí Mena Montes and Prof. Rainer Rubira García for their comments and suggestions that help improve the original.  
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mostram um crescimento da percepção negativa da imigração, o que nos permite confirmar a 
hipótese principal de que existe um latente ou sutil preconceito. 

 

Palavras chave: imigração, imigrantes, juventude espanhola, tratamento midiático, preconceitos, 
internet. 

 

Resumen: Este capítulo pretende aproximarse a las nuevas percepciones del fenómeno inmigratorio 
en la sociedad española, centrándose en la perspectiva de la población joven, que incluye a 
inmigrantes de segunda generación; así como el uso que hacen de las nuevas tecnologías para 
informarse y generar debate sobre inmigración. La sociedad española ha experimentado una 
transformación social muy importante en las dos últimas décadas, a consecuencia de la incorporación 
de inmigrantes. Esta nueva configuración reclama renovados análisis que permitan observar cómo los 
jóvenes autóctonos e inmigrantes viven esta transformación, a través de sus usos de Internet y de los 
medios tradicionales. Se parte de un análisis teórico de las principales visiones sobre el prejuicio y la 
xenofobia frente al otro, de la misma forma que se realiza un diagnóstico sobre el tipo de tratamiento 
mediático otorgado al fenómeno migratorio en los medios de comunicación del estado español. Este 
análisis se complementa con los resultados de una encuesta realizada a estudiantes de universidad, así 
como un análisis exploratorio en foros de debate y comunidades virtuales sobre inmigración en 
Facebook. Los resultados muestran un aumento en la percepción negativa de la inmigración, así 
como la confirmación de las principales hipótesis manejadas en torno al prejuicio latente o sutil. 

 

Palabras clave: inmigración, inmigrantes, jóvenes españoles, tratamiento mediático, prejuicios, 
Internet. 
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Introduction. Evolution or involution of the perception of immigration? 

Although modernity seemed to exert significant social pressure against all forms of racism and 

xenophobia, today there is evidence in Western societies of an increasing expression of hidden or 

latent racism, which manifests itself in the shape of a preference for nationals or people from the 

same place. This indirect rejection of the Other tends to favour people who share origins and customs 

with natives who, moreover, do not take resources away from the State.  

There is a growing trend to overemphasize national identity and cultural roots as the basis for the 

rejection of immigrants, which ends in the radicalization of public and political discourse, as was the 

case in Austria, Switzerland, the Netherlands and France, despite the fact that these countries had 

been very proactive on integration policies until recently. In the case of Spain, the widespread and 

deep impact of the economic crisis has helped to extend this perception of immigration, which 

implies competition for limited resources (CEA D’ANCONA & VALLES, 2009, p. 14, 40). 

This recent trend verifies what some authors (VAN DIJK, 1997) have already called “discursive 

racism” present in the discourses of elites and groups close to those in positions of power 

(BRADER, VALENTINO & SUHAY, 2008, p. 960). The media become an accomplice to such 

kinds of racism when they reproduce the discourse of the elites and the ruling classes. Thus, even 

without any explicit intention, the media may contribute to the strengthening of a very narrow 

representation of others through the reproduction of negative stereotypes in their everyday 

discourses. 

As mentioned above, we are not dealing with the traditional type of racism, which was based on 

discrimination on grounds of race, colour and the alleged superiority of one race over others. We are 

dealing with a different one, called modern racism, a concept coined in the 1980s, which is based on 

ethnic differences and individual culture (McCONAHAY, 1986; VAN DIJK, 2008, p. 20; GARCÍA 

et al., 2003, p. 139). In the context of the United States, some authors also refer to this as aversive 

racism (DOVIDIO & GAERTNER, 2004), which is associated with people having good intentions 

toward minorities and even a politically non-conservative stance. While aversive racism may not show 

a conservative face, modern racism is, however, clearly politically conservative and, in some cases, 

even radical. 

In the European context, the term subtle prejudice is used, which is somewhere between modern and 

aversive racism. While it is close to the former because of its emphasis on conservative values, it 

connects with the latter —aversive – in the sense that prejudice is manifested in the absence of 

positive feelings towards the out-group (ESPELT, JAVALOY & CORNEJO, 2006, p. 81-82). Subtle 

prejudice, as a new expression of racism, does not directly express its nature. In addition, it refuses to 

explicitly state its tendency to discriminate against minorities, and takes refuge in innuendo, supposed 

assumptions and implied statements. It is, therefore, subtle and indirect. By mixing negative feelings 

with the defence of traditional moral values, it may even appear to have an air of respectability that 

makes it apparently more acceptable; even seemingly compatible with the norms of tolerance and 

equality, and consequently more dangerous in its negative nature. 

Within this new dimension of racism, we need to establish a clearer distinction between blatant and 

subtle prejudice. The first takes the traditional form: it is intense, close and direct, like the racist vote 

in Austria and the Netherlands (again, even if, until recently, the Netherlands has been at the 
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forefront of integration policies). It is important to note that those countries also experienced subtle 

prejudice until the media voiced more radical positions, thus turning subtle prejudice into direct or 

blatant prejudice. Meanwhile, subtle prejudice is presented in its modern form, i.e., cold, distant and 

indirect (MEERTENS & PETTIGREW, 1997, p. 68).  

According to these authors, subtle prejudice is characterized by three factors. The first is the defence 

of traditional values: they blame the victims of prejudice for their own situation, as it is considered 

that they (immigrants) do not behave in the way they are expected to in order to be accepted socially. 

For example, immigrants are said not to share the norms and values of the majority. The second idea, 

is the exaggeration of cultural differences, and considers the out-group as “people apart” because of 

their cultural characteristics. And the third factor concerns the denial of positive emotions towards 

the out-group, although this is not easy to find in clear statements, because it would entail a racist 

label. 

If we take a look at the assessment scales on blatant and subtle prejudice, three types of individuals 

can be found: the egalitarian, who scores low on both scales; the traditional, who scores high on both 

scales, and the subtle, who scores low on the scale of blatant prejudice and high on the scale of subtle 

prejudice (RUEDA & NAVAS, 1996). 

Spanish society has experienced a major demographic transformation due to the influx of immigrants, 

which may help to explain recent trends in subtle prejudice. In 1998, of a total population of 39.6 

million, 637,085 were immigrants; in 2010, however, of a total population of 46,951,532, 41,242,592 

were Spanish nationals and 5,708,940 were foreigners, thus accounting for 12.2% of the total 

population181. It is a fact that the influx of immigrants has become the most important factor in the 

increase in population, accounting for somewhere between 84.4% and 92.8% of annual demographic 

increases during the period of 2002 to 2007. 

One of the most interesting findings in recent studies on the Spanish case is a certain increase in the 

rejection of immigrants by youths. According to the study “Youth and Immigration” (INJUVE, 

2008), we found an increase in the positive perception of immigrants when making comparisons 

between 1997, when 28% of youths perceived positive effects of immigration, and 2008, and the 

positive perception stood at 48%. However, in 2008, 25% of young people stated negative aspects of 

immigration, especially the perception of immigration as a threat to jobs for nationals (31%), together 

with a perception of a growth in insecurity (23%). 

The most worrying trend is, however, the increase in racism and xenophobic attitudes. Thus, since 

2003 there has been a growing trend in youths’ disposition to vote for a political group with a racist 

ideology, if any such groups were to exist in Spain. The number of young people willing to do so has 

doubled in five years, from 7% in 2003 to 14% in 2008 (ibid, 2008: 44). Moreover, the CIS182 survey 

of 2008 also shows a greater acceptance among young people (22%) of xenophobic political parties, 

although general acceptance is low in this regard (CEA D’ANCONA & VALLES, 2009: 347). 

 

                                                           
181 National Statistics Institute, http://www.ine.es/prensa/np595.pdf (Accessed on 17 March 2011). 

182 National Sociological Research Centre. 

http://www.ine.es/prensa/np595.pdf
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Media representation of immigration 

The connection between the reality of immigration and its perception by ordinary citizens is based 

not only on the direct experience of the phenomenon, which is quite recent in historical terms in 

Spain, but also and especially on the representation of immigration by the media. Many studies have 

demonstrated the influence of news, fiction and, in general, any other media content that directly or 

indirectly deals with immigration on the way people shape their perceptions, focus their opinion and, 

ultimately, take their actions (IGARTUA et al., 2008a; LARIO BASTIDA (Coord), 2006, CEA 

D’ANCONA, 2007; CEA D’ANCONA & VALLES, 2009; CABRERA (Coord.), 2008; DOMKE, 

2001; RODRÍGUEZ & MENA, 2008; CHECA, 2008; TORREGROSA, 2008). 

News media stories on immigrants establish a connection between immigration and difficulties 

and/or problems (MUÑIZ & IGARTUA, 2004: 6). Additional types of associations found in the 

news were those that linked immigration to dramatic events and to an invasion (CASERO, 2004, p. 

235). Both studies agree on the strategy adopted by the media, which establishes oppositions of the 

“them/us” kind, assigning all negative elements to “them”, and all positive ones to “us”. 

Negative reporting of immigration may have a cognitive influence on public opinion, to the extent 

that people’s attitudes towards immigration can be influenced by the information given by the media 

and how they frame it (IGARTUA et al., 2008b, p. 89). 

It is worth focusing on how the media can influence teenagers. According to some authors, it seems 

that both peers and the media have replaced the family and school as primary sources of information 

for teenagers (FISHERKELLER, 2002; DURHAM, 1999). However, other studies (PINDADO, 

2005) suggest that the media play a role of mediator between the family and peers. As a result, the 

media emerges as the third most important socialization agent, playing an arbitration role in line with 

the classic role of social mediation (MARTÍN SERRANO, 1986; MARTÍN BARBERO, 1987). For 

teenagers, the media have become the most important source of information by far on issues related 

to leisure and modern electronic culture, as well as on aesthetic standards, only surpassed by peers as 

regards their social learning and socialization processes. 

Therefore, the analysis of how the media represent immigration becomes an essential exercise. In this 

regard, studies have shown that media coverage of immigration in Spain has turned from a “one-

sided perspective” based on the exotic and negative, to a “multi-sided perspective” that addresses 

immigration from a wider variety of angles. Nevertheless, follow-up of news research shows a decline 

in media attention to immigration issues and a concentration on the field of events (always linked to 

problems, dramatic events, “floods”, illegality, etc). Likewise, a kind of Eurocentric view remains: 

immigrants are mainly represented in newspaper pictures and TV images far away and in groups, and 

very rarely from an individual point of view. In short, a reduced role of immigrants is found in the 

media, which is practically non-existent in the press or on radio and TV (LORITE, 2008). 

It is worth mentioning that different initiatives exist to help to improve media representation of 

immigration throughout Europe. Among others, Spanish authorities have funded projects aimed at 

increasing training and awareness for media professionals as a means of improving immigration 

representation in the media183 (SENDÍN & IZQUIERDO, 2008). We can find many other types of 

                                                           
183 This initiative has recently been selected by European Commission as a European good practice to help to improve 

media treatment of immigration. As such, it was introduced on 4 February 2011 in Vienna, at the 2nd Expert Seminar on 
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initiatives in Europe, such as the Westside TV series, funded by the Dutch State (MÜLLER, 2009, p. 

240). The focus of this initiative is on multicultural television, with the aim of raising awareness and 

creating an inclusive culture through series and soap operas that portray people of different cultural 

and ethnic backgrounds in everyday situations. These TV programmes originate from the U.S., with 

The Cosby Show as the most noteworthy and widespread example. 

 

Media consumption trends in Spain. A first glimpse at immigration on Facebook 

Before proceeding, it is worthwhile checking the figures of media consumption by young people in 

Spain, who are among the highest users of ICTs. A few years ago, the National Statistics Institute 

(INE) started to register the nationality (Spanish or foreign) of the respondents to the annual “ICTs 

in Households” survey. Foreigners comprise people of all origins, including those from the rest of the 

EU. Results confirm the overall higher adoption levels of ICTs and the existence of differences 

across ethnic groups (see ROS et al., 2007). The “EU and rest of Europe” group and the Latin-

American group used the Internet (78% and 77%, respectively) and e-mail (72% and 68%, 

respectively) more than the native population (56.6% and 43.4%, respectively). The “rest of the 

world” group, which includes immigrants from Asia and Africa, used this technology less (45% and 

30%, respectively)184.  

Furthermore, 66.3% of households with at least one member aged 16 to 74 had a computer in 2009, 

and 54.0% had Internet access. Of total households, 51.3% had a broadband connection to the 

Internet. The proportion of ICTs used by the child population (10 to 15 years) was very high. 

Computer use among children was almost universal (94.5%) and Internet use was high (85.1%). In 

2009, the use of computers and the Internet was slightly higher among boys than girls, contrary to 

what happened in previous years. While 94.7% of children and 94.3% of girls of this age used 

computers, 85.4% of children and 84.7% of girls used the Internet. In contrast, mobile phone use 

was higher among girls (73.0%) than boys (64.0%).185 

In this respect it is worth recalling that by 2020, while Europeans aged 16-29 will decrease by 10% (9 

million), the proportion of second and third generation youths from immigrant backgrounds is 

expected to increase. This will have important socio-economic and cultural effects, and also 

underscores the importance of understanding how these groups within the immigrant and ethnic 

minority population use and appropriate ICTs. 

Internet usage patterns for leisure and entertainment are broadly similar for the two groups 

(foreigners and Spaniards), except for higher use of Internet-based TV/radio and lower use of video 

downloads and peer-to-peer services by foreigners compared to Spaniards. On the other hand, like 

                                                                                                                                                                             
European Modules on Migrant Integration. http://ec.europa.eu/ewsi/en/events/details.cfm?ID_ITEMS=17859 (Accessed on 20 
March 2011). 

184 http://www.bridge-it-net.eu/ (2011) Chapter 1 - Setting the scene: Literature review regarding ICT for IEM in the 
European Union (pp. 16-ss). (Accessed on 10 March 2011). 

185 2009 Survey on Equipment and Use of Information and Communication Technologies (ICT-H) in Homes. National 
Statistics Institute. Spain. http://www.ine.es/prodyser/pubweb/myh/myh10.pdf, (p. 29). (Accessed on 17 March 2011). 
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the results of the latest UK survey (Ofcom, 2008) the breadth of Internet use for personal reasons186 

is lower among foreigners (with the exception of “job searches”, mentioned by 31% of foreigners 

and only 21% of Spanish nationals). 

Media and communication possibilities have always gone hand in hand with migratory movements. 

Since the 1990s, the new possibilities of ICTs and new digital media have amplified and partially 

reshaped this “elective affinity” between immigration and mediated communication. The change and 

reshaping effect brought by new digital communication functionalities at no or low cost (online 

content and information, VoIP, mobile phone calls and text messaging, audiovisual content) remain 

in their steady incorporation into daily life, as compared to earlier means that were used more 

sporadically and mainly for special events. 

Just to give a very brief overview of what can be found on immigration issues on Facebook, an 

exploratory search was made on 26 October 2010, focusing on groups that had been created with the 

inclusion of the words “inmigrante” (immigrant) or “inmigración” (immigration) and posted in 

Spanish. A total of 39 groups were found. Of these, 20 appeared to have a positive stance towards 

immigration, taking account the title only (such as “Hispanic Immigrant”, “Learning Spanish for 

Immigrants”, or “Stop police controls of immigrants on the streets”). The other 13 had titles clearly 

against immigration, such as “Immigrants back to their countries: We are orderly people, not racists”; 

“I do not buy anything in any shop managed by immigrants”; “Zapatero (Spanish Prime Minister): 

get immigrants out of Spain if you want to stop the crisis”, or “Fed up with immigrants invading our 

country”. The rest of the groups had more neutral or general titles, as “The immigrants”, 

“Immigration and rights”, and so on.  

Obviously, this is not a representative overview of what people may think of the immigration process 

on this social networking site, but it seems a very interesting starting point to further and fine tune 

our research on this type of social contact-communication. 

This introductory section has briefly presented the current perception of immigration in European 

societies, especially in the Spanish case, as well as to highlight the importance of media representation 

in this process. In order to ascertain young people’s perception of immigration, what follows is the 

description of the design of the research undertaken and the results obtained from the sample 

selected. This should be considered preliminary, because of the narrowness of the sample, and further 

research to confirm the results is necessary. 

 

Research design 

The research described here explores the perception of immigration in a sample of communication 

students. This initial approach to students intends to shed some light, although limited and 

                                                           
186 Motivations for personal Internet use envisaged in the survey are: reading e-mail, information searches, travel 

information, downloading software, reading news, searching for jobs, health information, banking, e-commerce, 
information on education/training opportunities, doing online courses, learning purposes. 
http://stakeholders.ofcom.org.uk/market-data-research/market-data/communications-market-reports/cmr08/  (Accessed 
on 17 March 2011). 
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provisional, on the question of how Spanish youth perceive the immigration process, together with 

the identification of sources of information they rely on.  

Taking the above-mentioned ideas into consideration, we started from the hypothesis that associates 

students’ media consumption with a stereotypical perception of and negative perspective on 

immigration. The words “stereotypical” and “negative” applied to immigrants should be understood 

in this context as the association of simplistic and generalized attributes with immigrants, as well as 

those of more salient negative characteristics with social relationships.  

 

Participants 

The survey was conducted in three different groups of students of communication in the first year of 

university studies, aged between 18 and 20 years. Of those selected, a total of 203 students agreed to 

answer a questionnaire in October and November 2009. Of the total of 203, women accounted for 

67.2% and men for 32.8%. Surveyed students come mostly from Madrid (67.6%), while 26.2% come 

from outside Madrid, and only 6.2% from abroad. 

 

Procedures 

The questionnaire contained 22 questions. During the questionnaire design phase, every 

recommendation to minimize a possible response bias was taken into consideration. In doing so, the 

extent and variety of questions were reduced to those strictly necessary. Utmost care was taken in the 

drafting of the questions, simplifying the set in order to get answers quickly and with as much 

information as possible. The questionnaire was anonymous. Finally, we also took into consideration 

the likely trend of positive bias (IGARTUA, 2006, p. 252), consisting of positive opinions that tend 

to conceal less pleasant background visions (disguised xenophobia, unconscious denial, etc.). We tried 

to assure confidentiality in the processing of answers, and to stimulate frank, direct opinions. The 

answers were processed using SPSS software. 

Initially, the main conclusions were drawn directly from the responses to the questionnaires. Thus, 

we obtained views about the perception of the presence of foreigners, together with the level of 

awareness about immigrant rights and the main sources of information on immigration, which is 

particularly relevant to contrast the hypothesis proffered here.  

In a second stage, contingency table operations were performed. Through this bivariate statistical test, 

association is established between the independent and dependent variables, in which the media diet 

occupied the position of an independent variable, while the perception of immigration occupied the 

position of a dependent variable. During processing, a decision was taken to recode some variables in 

order to avoid dispersion. 
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Results  

Students were asked about their perception of the number of immigrants from different perspectives: 

immigrants in class, immigrants in their peer groups and whether they had a close immigrant friend. 

Over 76% claimed to have immigrants in class. However, a different matter was whether those fellow 

students formed part of their peer groups, which was denied by 60%. Over 76% of respondents 

denied having a close immigrant friend. 

Then an analysis was performed to see if there was any typical association between immigration and 

violence. The question was to ascertain whether they, or someone they knew, had been a victim of 

aggression by foreigners. Over 49% answered yes, while a slightly higher percentage (49.8%) 

answered no. However, over 67% recognised that they did not encounter any problems when 

spending time in places frequented by immigrants. 

The answers to questions about the information sources used by the students were particularly 

important to identifying some of the factors that contribute to shaping the perception of immigration 

in the group. The questions intended to establish, first, the type of media they used; second, the 

recurring news on immigration; and finally, their perception of the type of representation of 

immigrants on TV fiction programmes (especially TV series, soap operas, etc).  

As regards the sources of information on immigration, TV emerges as the undisputed leader, which 

was mentioned by over 96% of the respondents. Free press was mentioned in second place by 56%. 

Traditional press was mentioned by 49% of the respondents and then, paradoxically, the Internet, 

was mentioned by 45%. It may be the case for these respondents that the Internet is more a means of 

socialization and entertainment than a means of information. Finally, radio stations were mentioned 

by more than 43%.  

As regards the type of news on immigration, the dramatic negative bias very obviously emerged. Over 

74% of the respondents mentioned that a lot of news was connected with arrivals by boat (Sub-

Saharan people arriving at Spanish shores or and being rescued by Coast Guards). For 55% of the 

respondents, many stories are related to crime. Over 40% referred to a lot of news about tragic 

events in connection with immigration, and over 41% referred to a lot of news that link immigrants 

with smuggling and illegal immigration. In the same vein, 41% believed that the news says little or 

nothing about immigrants’ contributions to social welfare. In short, the respondents did not refer to 

positive news on immigration. Finally, the perception of immigrants in TV series was overwhelmingly 

stereotyped (80%).  

As mentioned earlier, several combinations were used to reveal statistical relationships (associations) 

between independent and dependent variables. Media consumption operated as an independent 

variable, while different perceptions of immigration operated as dependent ones. In the first 

combination, 182 out of 197 of those for whom TV represented (along with other media) their main 

media diet expressed that the number of immigrants was “too high” (Pearson Chi-square: 0.025).  

Since the media diet on immigration issues very often has mixed origins (TV, free press, radio, the 

Internet), we cannot clearly establish which of the aforementioned media have more influence on the 

surveyed youth. Nevertheless, we found another two interesting associations between media 

consumption and the perception of immigration.  



Diásporas, migrações, tecnologias da comunicação e identidades transnacionais 
Diásporas, migraciones, tecnologías de la comunicación e identidades transnacionales 
 
 
 
 
 

 

 
 
 
 
328 

From a total of 197 respondents for whom TV (among other media) was the most important source 

of information, 80 expressed that immigration had a “high or very important” influence on the rise in 

violence on the streets; 74 expressed “some” connection between immigration and violence; and 43 

expressed a “lower or no” connection (Pearson Chi-square: 0,243). Here we did not find similar 

statistical significance as in the previous crossing, but we decided to include the figures because they 

may be relevant as a sign of the type of subtle prejudice mentioned above. 

Finally, this sample of Spanish youth was asked about its overall evaluation of immigration in Spain, 

scoring from 10 (most positive) to 0 (most negative). From a total of 195 respondents, 22 gave a 

score of 4; 45 a score of 5; 41 a score of 6 and 47 a scored of 7. (Pearson Chi-square: 0.003). There is 

a clear predominance of a low-medium assessment of immigration, although the highest number of 

respondents gave a score of 7 for their overall perception of immigration. Here we have a clear 

statistical significance, but also have to take into account the positive bias accompanying responses of 

this type. Here again, we can find subtle prejudice in responses of this type. 

 

Conclusions and discussion  

This exploratory study aimed to establish how youths perceive immigration, and what type of media 

diet they rely on when dealing with this issue. The data suggest an increase in the negative perception 

of immigration, in the shape of subtle or indirect prejudice. 

The results presented here support the working hypothesis, which establishes a relationship between 

a (mixed) media diet and a stereotyped and negative perception of immigration by youths. We did not 

take account of other factors that might contribute to the same (or different) perception of 

immigration, due to the exploratory nature of the study. Of these, some could well be friends, family, 

other institutionalized discourses, etc. affecting the surveyed students’ perception.  

Although the number of surveyed students was not enough (N=203) to generalize the results to 

young students as a whole in Spain, we could take their answers as confirmation of this negative trend 

in the perception of immigrants by youths, as already mentioned (CIS, 2008; INJUVE, 2008). And 

what is more relevant for our study, the fact that this type of perception is associated with media 

consumption, especially traditional media (TV in particular). 

It could be asserted that the perception of immigration is possibly mediated by socio-demographic 

variables like sex and place of origin. In our sample, women represented 67.2%, while men only 

32.8%. Nevertheless, this study shows that media consumption remains the most relevant variable in 

terms of explaining young people’s perception of immigration. 

According to the findings described, we observed the perception of immigration as one that 

considers there to be many or too many immigrants. Although the influx of immigrants in Spain has 

been significant in a very short period of time, the sample of students overestimated the reality of 

immigration, because it is just slightly higher than 12% of the total population. Nevertheless, it is 

worth mentioning that the majority of immigrants (non-EU) are concentrated in Madrid, Barcelona 

and Alicante, and our sample was located in Madrid. 
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There is a clear, but not statistically significant, association between the number of immigrants and 

the perception of a rise in violence in Spanish society. This specific result leads us to detect subtle 

prejudice when focusing on those who answered “some” association between immigration and 

violence in the sense that they are tempered in their assessment (“some” discomfort and “some” 

violence). 

Finally, the overall evaluation of the perception of immigrants is neither clearly positive nor negative, 

thus confirming the positive bias associated to answers of this type. At the same time, it also supports 

the idea of an indirect expression of neglect and avoidance of clear positive attitudes toward 

immigrants. 

The results expressed in this chapter deserve further study because of the implications in terms of 

youths’ perception of immigrants and the media diet. For that reason, the findings should be checked 

in future research, as well as confirmed with similar research through transnational comparisons.  

An additional idea points to the need for prevention and action in the youth group. Therefore, two 

different paths of action could be put forward to the policy and media actors involved. Firstly, one 

recommendation is to include this group – youth – when planning and introducing policies 

addressing the promotion of the social integration of minorities. Secondly, media content on 

immigration should be improved, not only when it deals with the news, but also in the case of fiction, 

soap operas and, of course, advertising. 
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